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YueYuenand PouShenghavetaken everyreasonablecarein preparingthis presentation However,pleasebe remindedthat the
information, materials,opinionsand statementscontainedor referred to in this presentationare all providedon an "asis" basis
None of the aforesaidinformation, materials,opinionsand statementsconstitutesor will be viewed as investmentadviceor an
offer, or a solicitation, recommendationor suggestionby YueYuenor Pou Shengto deal in any investmentproductsincluding
securities or other financialproductsandinstruments

If there is any forward-looking statementscontainedor referred to in this presentation,these forward-looking statementsare
basedon current expectationsand assumptionspf which manyare beyondour control. In addition, these statementsare subject
to a number of risks,uncertaintiesand factorsand if any of theserisksor uncertaintiesmaterialize,or if underlyingexpectations
not occuror assumptiongrove incorrect, actualresults,performanceor achievementf YueYuenand/or Pou Shengmay vary
materiallyfrom thosedescribedexplicitlyor implicitly in the relevantforward-lookingstatement NeitherYueYuennor PouSheng
intends or assumesany obligation, to update or revisethese forward-looking statementsin light of any difference from those
anticipated

Yue Yuenand Pou Shengincluding their respectivesubsidiariesassociatedor affiliated companies,or any of their respective
directors,employees,agents,representativesor associatesacceptsno liability for and shallnot be responsibleor liable for any
loss or damageof whatever kind or nature, directly or indirectly, arising from action taken, or not taken, in reliance on, or
resulting from accessto or use of the aforesaidinformation, materials, opinions and statements (including forward-looking

statements,if any)containedor referredto in the presentation
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Pou Sheng Financigdighlights(in RMB) O
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FY 2021 FY 2020 Y-0-Y

wa. QYY % wa. QYY % % ppt
Revenue 23,350 100.0 25,611 100.0 -8.8 -
Cost of Sales (15,051) -64.5 (17,785) -69.4 -15.4 +4.9
Gross Profit 8,299 35.5 7,826 30.6 +6.0 +4.9
SG&A (7,829) -33.5 (7,505) -29.3 +4.3 -4.2
Otherlncome & Expensesgt 458 2.0 340 1.3 +34.7 +0.7
Operating Profit 928 4.0 661 2.6 +40.4 +1.4
Finance Cost*, net (175) -0.8 (233) -0.9 -24.9 +0.1
Share of Results divV (163) -0.7 16 0.1 N/A -0.8
Other Losses (16) -0.1 (11) -0.1 +45.5 0.0
Income Tax (198) -0.8 (118) -0.5 +67.8 -0.3
Profit for the Period 376 1.6 315 1.2 +19.4 +0.4
Profit attrib. to Owners of PS 357 15 303 1.2 +17.8 +0.3

{2dz2NOSY . FaSR 2y t2dz { KSy3Qa | sufirdnhdiing yhdome sfatemndatS 600218 FY2@260 &8 A S T2 NJ 1 KS

* Finance cost ifY21ldecreased b$9.3%if excludes interest expenses on lease liabilities which amounted td.BA/nn (FY2(RMB139.9mr)
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Operation Efficiency FY21

Based on RMB
Trade Receivable Days

@ 22
@ >  FY20:22
' Working
Inventory Days Capital Days
163* 147
FY20: 143 FY20: 142
Trade Payable Daxs
@ s
* Inventory days increased by 20 days YoY due to: FY20:23

1) Weaker sales,

2) Acquisition of JBaowej

3) Stocking up ahead of earlier CNY and

4) Partially offset by shortage of prodwsttpply

@HI'@

YYIPOrTS

Inventory Level

Acquisition

Inwa . QYY
impacts

5,870

Cash Position

Inwa. QYY

FY20 mFY21




Pou Sheng Financial Ratiga RMB Dna
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dbwa. QYy 0 FY 2021 FY 2020 Y-0-Y
Depreciation ofPPE& Amortization 640.6 644.1 -0.5%
Depreciation ofROUA 1,234.6 1,182.6 +4.4%
EBITDA 2,652.2 2,511.6 +5.6%
EBITDAninus Depreciation ofROUA 1,417.6 1,329.0 +6.7%
Capital Expenditure 452.4 585.0 -22.7%
g Total Borrowings* 1,581.6 1,948.7 -18.8% )

As of Net Borrowings* 347.9 206.4 +68.6%

31Dec  Total Borrowings to Equityf 19.3% 24.7% -

L Net Borrowingsto Equity# 4.2% 2.6% iy
Total Borrowings*to EBITDAX) 0.6 X 0.8 X --
wSUhdzNYy 2y hgySNRa 9| 4.4% 3.9% -
Return on Asset 2.3% 1.8% --

Source: Internanalysis reporffigures rounded)
* Total Borrowings and Net Borrowings exclude lease liabilities. Lease liabilities was RMB 2,820.9mn and 3%at Riribec 2021 and 2020 respectively

#Total Debt to Equity and N&ebt to Equityificluding lease liabilities) woulse 53.7% (FY20: 64.5%) and 38.6% (FY20: 42831 Dec 2021 respectively 9
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PouSherg Retall Stategy
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Y PouSheng is one of the largest retailers and sports services providers for world renowned
sportswear brands in the Greater China region

- Brick & Mortar Fetail

Directly Operated Stores:

A Mono-Brands Stores: 4,5%3ores
A Multi-Brands Stores: 41 stores

*— Sa’es drOp:

-13.2% -

23%
Sub- 2504,
Distributors
Directly
Operated 77% 75%
Stores

FY20 FY21

FY21
Revenue by

Channel Mix

Top 5 brands account for ~95%
of our revenue

B2C @Gannel:

A

A

Private Traffic Domain: WeChat
stores (£xPservice$, Douyin
Shoppingnall members platforms
Public Traffic Domain: 3rd party
platforms(T-Mall, JD\Vipshop etc.)

(O\Nth . —9
Sa\ei %‘60/0
18%
27% B2B
B2C
73% 82
0
FY20 FY21
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SolidB&M Network @nz'@
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Number of Stores >30am?: 682(13%) >300m?: 752(16%)

{uuus) Directly Operated { — 609 —

(Own-Store) 5,240 — 4,631

SubDistributor
% (Franchisee) el — 49 = 3,786
’lziﬁ\ Total Store @ @

As at As at

31 December 2020 NetNew Store +/ 31 December 2021
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Pou Shengame Store Sales Growth (SSSg), O
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(%)

=emSagme Store Sales Growth

32 3%

10;1% 8.9% 6.0%
N 8.7% 8.4% ’ . 0/0

2.2% 4.2% 1.99 -13 0%
17.8%

-11. 4° -28.9%
V4 '\.
" -25.3%

-32.5%
1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21
FY 2018 FY 2019 FY 2020 FY 2021
7.4% 5.0% -15.9% -10.8%

Note: Samestore salesneasures revenue of fypricedirectly2 LISNI 6§ SR a02NB8&a oAy Of ® 28/ KI G a02NBaQ O2y (NAGIEIAZ2Y 0



Our CustomizedPanWeChat Ecosphere Wb%’;a%

Y Stableand solid foundation with
muchbetter conversion return rate i
andfull-price inrseason sales

O
o— FY21:7.1% *
Y Better ASPthan 3¢ party platform
e.g. TMall, JDVipshop etc.

Y Connect with digitalsenabled experience 94 IR
stores andExP(Energy x Power) membership 6.6
platform to enhance seamless consumer 4.6
experience e 1.9
: FY20" 1Q21 2Q21 3Q21 4Q21
Y Account for7.1% in FY21 (FY20: 1.9%) % © © © =

PanWeChat Sales to

of direct retail revenuevith Offline DirectRetail Rev6

oMore sales with fewer WeChat stores
(connected almost 90% inventory pool across
RAFFSNBY (G NBIA2ya0¢E AYyTFNI &GNHzOG dzNB

. . . . . .
PanWeChat Ecosphe@n&sts of private qlomam channels m;ludmg A WeChat store was launched in February 2020
WeChat storesDouyinlive-streamingshopping events anshoppingmall membersplatforms 14




Our CustomizedPanWeChatEcospherecont.),,, b%ﬁ%

Y Comprehensive relations with members by designded Opinion Staff (KQ&nd
interestingcontents ExP asfirst step to elevate our services tomsumers

3279 4G

< Y¥sports REE B SH 2

SRATERARHE...
FHREMT K ﬁw*«mmumsx*

nike £ EBSHK

adidas bl

jconverse & L

i

1

: ExPIXRS pumat ETik %

D smee I warme \ ‘ ‘
1

- s
[

1

® a9 - e \/
Sports services and ‘ WeChat T 24-r digital J
i _ interface by
membership progiam stores

o designated KOS
YYsportdly ExPmini-program
>15.6mExPmembers out of-46mYYsportsnembers(asof 31 Dec 202l 15




